
Village of Hampshire 
Village Board Meeting 

Thursday August 6, 2020 – 7:00 P.M. 
Hampshire Village Hall – 234 S. State Street 

AGENDA 
 

1. Call to Order 
 

2. Establish Quorum (Physical and Electronic) 
 

3. Pledge of Allegiance 
 

4. Citizen Comments 
 

5. Approval of Minutes July 16, 2020 
 
6. Call to Order the Public Hearing for a Village of Hampshire Community Development Block Grant Revolving 

Loan Fund Closeout Application  
a) Fredi Beth Schmutte  
b) Public Comments/Sign In 
c) Adjournment of Public Hearing 

 
7. Village Manager’s Report 

a) A Resolution Approving the Concept Plan and Budget for Application for the Community Development 
Block Grant - Jay Hedges - PRI - EEI 

b) A Resolution of Support for Application for a Community Development Block Grant - Jay Hedges 
c) A5 Branding/Marketing Proposal - Public Relations/Marketing Committee - Trustee Reid 
d) A Motion to Approve a Raffle License for Hampshire White Riders Snowmobile Club 

 
8. Village Board Committee Reports 

a) Village Services 
b) Public Works 
c) Business Development Commission 
d) Finance 

1. A motion to Approve the August 6, 2020 Accounts Payable 
e) Public Relations 
f) Planning/Zoning 
g) Public Safety 
h) Fields & Trails 
 

9. New Business 
 

10. Announcements 
 
11. Executive Session 

 
12. Any items to be reported and acted upon by the Village Board after returning to open session 

 
13. Adjournment 



Attendance: By Executive Order of the Governor, No. 2020-10 and No. 2020-18, all public meetings and public hearings for essential 
governmental services through May 30, 2020, may be held by video or tele conference, provided there is an accommodation for the 
public to participate, and submit questions and comments prior to meeting. If you would like to attend by Video or Tele Conference, 
you must e-mail the Village Clerk with your request no later than 24 hours prior to the meeting and a link to participate will be sent 
to your e-mail address the day of the meeting, including all exhibits and other documents (the packet) to be considered at the meeting. 
Public Comment: Comments or questions may be submitted to the Village Clerk no later than 4:00 PM on the day prior to the meeting, 
by email to Lvasquez@hampshireil.org. Any written comments so received shall be noted in the minutes of the meeting. 

 
 

The Village of Hampshire, in compliance with the Americans With Disabilities Act, requests that persons with disabilities, who 
require certain accommodations to allow them to observe and/or participate in the meeting(s) or have questions about the 
accessibility of the meeting(s) or facilities, contact the Village at 847-683-2181 to allow the Village to make reasonable 
accommodations for these persons 



VILLAGE OF HAMPSHIRE 
REGULAR MEETING OF THE BOARD OF TRUSTEES 

MINUTES 
July 16 2020 

 
The regular meeting of the Village Board of Hampshire was called to order by Village 
President Jeffrey Magnussen at 7:10 p.m. in the Village of Hampshire Village Board 
Room, 234 S. State Street, on Thursday, July 16, 2020. 

 
President Jeffrey Magnussen made a motion for Roll Call: 
Trustee Koth moved for roll call vote. 

 
Seconded by Trustee Klein 
Motion carried by Roll Call 
Vote. 
Ayes: Kelly, Klein, Krajecki, Robinson and Koth 
Nays: None 
Absent: Reid 

 
Electronic: Trustee Aaron Kelly, Village Attorney Mark Schuster, EEI representative  Tim 
Paulsen. 

 
Also Present: Village Manager Jay Hedges, Village Clerk Linda Vasquez, Village 
Finance Director Lori Lyons, Assistant to the Village Manager Josh Wray. 

 
A quorum was established. 

 
President Magnussen led the Pledge of Allegiance. 
 
CITIZEN COMMENTS 
Vince Thorgersen asked if the Village has done anything regarding the EPA Storm 
Water Act of 1992 since he brought it up last month. He also mentioned the Village 
might have to charge higher fees to receive more revenue to pay for fixing stormwater 
problems.  
 
Loren Prowicz lives in the township and saw Trustee Krajecki comments at the Village 
Board meeting on June 18, 2020 regarding the protests. She cited state and federal law 
arguing that people have the right to carry and conceal firearms and to be out in public 
whenever they please. She further asked that the Village Board members choose their 
words carefully when discussing issues related to first and second amendment rights so 
as not to undermine them. See attachment for a copy of Ms. Prowicz statement. Trustee 
Krajecki replied he did not intend to mean people cannot legally assemble and bare 
arms. Instead, he was aware of people talking about looking for trouble, and he did not 
support citizen policing like that. He stated policing should be left to professionals. Ms. 
Prowicz replied if people did break the law, they should be arrested. If not, the Village 
should leave the situation alone. Trustee Koth noted that Trustees Krajecki’s comments 
are his alone and do not necessarily reflect the opinions of other board members.  

 
 
 
 
 
 
 



MINUTES 
Trustee Klein moved to approve the minutes of July 2, 2020. 

 
Seconded by Trustee Robinson 
Motion carried by roll call vote. 
Ayes: Kelly, Klein, Robinson, and Koth 
Nays: None 
Absent: Reid 
Abstain: Krajecki 

 
VILLAGE MANAGER’S REPORT: 

 
Trustee Krajecki moved to approve a façade improvement grant to Christina Michelle 
Salon in the amount of $35,715.07. 

 
Seconded by Trustee Robinson 
Motion carried by roll call vote 
Ayes: Kelly, Klein, Krajecki, Robinson, and Koth 
Nays: None 
Absent: Reid 

 
Trustee Klein moved to approve to authorize Staff to work with EEI to prepare 
specifications, and bid, storm water improvements for the 300 Block of Highland 
Avenue. 

 
Seconded by Trustee Krajecki 
Motion carried by roll call vote. 
Ayes: Kelly, Klein, Koth, Krajecki, and Robinson 

 Nays: None 
 Absent: Reid 
 

Village Manager Hedges mentioned Tim Paulsen and Trustee Koth will discuss the 
wetland off Centennial where more stormwater will drain to under the current plan. 
 

   Building Department Monthly Report: 
   Josh Wray, Assistant to the Village Manager, presented a report showing building 

permit activity for May and June. 
 

VILLAGE BOARD COMMITTEE REPORTS 
 

a) Fields & Trails – No report 
 

b) Village Services – Trustee Kelly received the volume report from Waste 
Management that indicated residents were throwing away lots of garbage and 
recycling due to everyone being home because of the COVID-19 virus. 
He also noted that because of new state law all utilities franchise agreements 
are now owned by the State; the Village has no control over them. 
 

c) Public Works – The Street Department has tons of maintenance to catch up 
on. The new employee got his CDL license today. 
Trustee Kelly asked if we have a process for a resident getting the stormwater 
pipes video-inspected by the Village. Mr. Hedges replied he will take those 
calls, but the Village’s televising ability is limited to very small areas without 



contracting an outside vendor to do the work. 
 

d) Business Development – The BDC had two meetings since the last Village 
Board meeting. The first one was a workshop for the streetscape concept 
plan and budget, which will come to the Village Board next meeting. The 
second was a regular meeting.   
Dave Pizzolato sent out a survey asking residents how the Covid has changed 
their life at home and how they make purchases. Trustee Krajecki noted that 
information will go to the chamber of commerce to help Hampshire businesses 
adapt to this new situation. 
The BDC finished the Main Street USA on-line training program, and all 
documents have been saved to the Village’s SharePoint site for future use. 
The BDC is considering how to initiate a new non-Village committee that would 
take charge of downtown. 
Next BDC meeting is August 12 at 6:30 pm at the Village Hall.  
 

e) Finance – 
 
Trustee Koth moved to approve the Accounts Payable in the sum of 
$159.66 to employee Cody Grindley, James Neblock, and John Huff paid on or 
before July 22, 2020.  

Seconded by Trustee Krajecki 
Motion carried by roll call vote 
Ayes: Kelly, Klein, Koth, Krajecki, Robinson  
Nays: None 
Absent: Reid 

 
Trustee Krajecki moved to approve the Accounts Payable in the sum of 
$283,648.75 paid on or before July 22, 2020. (Added 13 reimbursable temporary 
occupancy permits) 

 
Seconded by Trustee Robinson 
Motion carried by roll call vote 
Ayes: Kelly, Klein, Koth, Krajecki, Robinson  
Nays: None 
Absent: Reid 

 
f) Public Relations – No report 

 
g) Planning/Zoning – The next ZBA meeting is August 11, 2020. At 7 p.m. 

 
h) Public Safety –Trustee Koth mentioned a rally/protest will be held July 18 at 

Seyller Park starts at 2 p.m. Mr. Hedges said he and Chief Thompson believe 
it has been changed to be at Henpeck Park. The police and fire departments 
are aware of the event, but they will not be present.  

 
New Business 
Trustee Kelly suggested the Village Board have a discussion on brand identity at its 
next meeting. 
Trustee Klein announced that she heard Washington Street will be closed Friday 
July 17 at 4 p.m. From State Street to Maple Place. 



 
ADJOURNMENT 

 

Trustee Krajecki moved to adjourn the Village Board meeting at 8:27 p.m. 
 
                                                  Seconded by Trustee Kelly 

Motion carried by voice vote 
Ayes: Kelly, Klein, Robinson, Krajecki, Koth 
Nays: None 
Absent: Reid 

 
 

Linda Vasquez Village Clerk 





Village of Hampshire 
234 S. State Street, Hampshire IL 60140 

Phone: 847-683-2181    www.hampshireil.org 
 

Agenda Supplement 

TO:    President Magnussen; Board of Trustees  

FROM:   Josh Wray, Assistant to the Village Manager 

FOR:   Village Board Meeting on August 6, 2020 

RE:    Streetscape on State 

ATTACHED: Concept Plan; Project Budget; Basic Timeline 

Background: The Village has $1.034 million dollars available from the CDBG Revolving Loan 
Fund closeout program for a project that benefits a low to moderate income and/or slum and 
blight area. After staff determined higher priority projects are not eligible, the Village Board 
voted to proceed with a streetscape project in downtown State Street, which is eligible because it 
is in a TIF district. The Village Board then voted to engage PRI to develop a concept plan and 
budget. The BDC voted to recommend the plan and budget before the Village Board today.  

Analysis: The total project cost as it stands now is $1,034,000. For this cost, the project will 
complete: 

• necessary water main, storm sewer, and sidewalk improvements as determined by EEI, 
• a reconstructed concrete roadway from Jefferson to Washington (the festival block), 
• concrete intersections and bulge outs with a brick paver design at Jefferson/State and 

Washington/State, 
• new 26’ streetlights from Jackson to Keyes, 
• trees and landscaping on the festival block, 
• and an overhead lighting system above the festival block. 

Additionally, parking on State Street will be redesigned to widen the roadway by making one 
side parallel parking only, and the Village Clock will be installed simultaneously for 
approximately $12,000 unrelated to the grant award. The Village’s grant writer, Fredi Beth 
Schmutte, believes this project is grant-worthy and expects initial approval by the end of the 
calendar year with construction starting approximately April 15. Based on those dates, EEI 
estimates a finish date between August 1 and September 1. 

Recommendation: Staff recommends the Village Board approve the project concept plan and 
budget with infrastructure costs as presented and with any feature changes desired. 
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Total Grant Award 1,034,000$            
Item Recommended
Engineering/Design/Architecture $199,000 Infrastructure
Stormwater Improvements $175,000 Infrastructure
Watermain Improvements $50,000 Infrastructure
Sidewalk Repairs $25,000 Infrastructure
Concrete Festival Block $130,000 Infrastructure
Concrete at State & Jefferson $110,000 Infrastructure
Concrete at State & Washington $135,000 $824,000 Total Required
Decorative Street Lights - festival block $55,000 Features
Decorative Street Lights - other $55,000 Features
Overhead Lighting $90,000 Features
Street Trees - festival block $5,000 Features
Landscaping - festival block $5,000 $210,000 Total Features

$1,034,000 Total Project

Item Not Recommended
Asphalting (4.5 blocks) $330,000 Infrastructure
Concrete at State & Jackson $20,000 Infrastructure
Concrete at State & Keyes/Mill $25,000 Infrastructure
Resurface Parking Lot on Rinn $50,000 Infrastructure
Bollard Light Wiring                       (each) $500 Features
Bollard Lights                                  (each) $1,500 Features
Street Trees - other $6,000 Features
Landscaping - other $5,000 Features
Movable Planters                           (each) $800 Features
Additional Benches (4) $8,000 Features
Paver Entrance to Village Hall $8,000 Features
Water Feature $25,000 Features
Public Art Sculpture $35,000 Features
Sail Feature $120,000 Features

Hampshire Streetscape Budget



Streetscape on State 

Project Timeline 

Date   Action 

August 6  Village Board approves concept plan and budget 

August 21  EEI and PRI finalize plan and budget for grant application 

September 1  Fredi Beth Schmutte submits application to DCEO 

November 25  Notice of State Award Finalist issued; environmental review initiated 

January 1  Project planning begins 

February 15  Permitting process start 

March 4  Environmental review clarence 

March 11  Village receives Notice of State Award 

March 26  Village sends signed grant agreement to DCEO 

April 15  Plans completed, contracts finalized, construction starts 

August 1-31  Project finish 
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A RESOLUTION 
APPROVING THE CONCEPT PLAN AND BUDGET  

FOR APPLICATION FOR COMMUNITY DEVELOPMENT BLOCK GRANT 
 

WHEREAS, the Village of Hampshire, Illinois desires to apply to the State of Illinois 
Department of Economic Opportunity  for a Community Development Block Grant 
(“CDBG”); and 

 
WHEREAS, the Village staff has developed a Concept Plan and Budget for its 

proposed Downtown Streetscape Improvement Project, to be submitted to the Illinois 
Department of Economic Opportunity in support of the Village’s application for a grant of 
funds under the Community Development Block Grant program; and 

 
WHEREAS, the Corporate Authorities have reviewed the proposed Concept Plan and 

Budget; and 
 
WHEREAS, the Corporate Authorities desire that the Concept Plan and Budget form 

the basis for an application to the State of Illinois for a Community Development Block 
Grant for the Downtown Streetscape Improvement Plan. 

 
NOW, THEREFORE, BE IT RESOLVED BY THE PRESIDENT AND BOARD OF 

TRUSTEES OF THE VILLAGE OF HAMPSHIRE, KANE COUNTY, ILLINOIS, AS 
FOLLOWS: 

 
Section 1. The Concept Plan prepared by Planning Resources, Inc. and dated 

_________________, 2020, and the Budget for the Streetscape Improvement Project  
totaling $1,034,000.00, shall be and hereby are approved and shall be the basis for and 
shall be included in the Village’s application for funds under the State of Illinois Community 
Development Block Grant program administered by and through the Department of   
Economic Opportunity.  

 
Section 2. The Concept Plan and Budget are intended to, and shall form the basis for 

and support, the Village’s application for CDBG Grant. 
 
Section 3. This Resolution shall be in full force and effect from and after its passage 

and approval as provided by law. 
 

ADOPTED THIS _____ DAY OF ____________________, 2020. 
 
AYES:  _________________________________________________ 
 
NAYS:  _________________________________________________ 
 
ABSENT:  _________________________________________________ 
 
ABSTAIN: _________________________________________________ 
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APPROVED THIS _____ DAY OF _____________________, 2020. 

 
 

________________________________________ 
 Jeffrey R. Magnussen 
 Village President 

 
 
ATTEST: 
 
______________________________ 
Linda Vasquez 
Village Clerk 
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A RESOLUTION 
OF SUPPORT FOR APPLICATION FOR A   

COMMUNITY DEVELOPMENT BLOCK GRANT 
 
WHEREAS, the Village of Hampshire, Illinois desires to apply to the State of Illinois for a 

Community Development Block Grant, and 
 
WHEREAS, it is necessary that such an application be made and that certain agreements be 

entered into with the State of Illinois in relation to such grant. 
 
NOW, THEREFORE, BE IT RESOLVED BY THE PRESIDENT AND BOARD OF 

TRUSTEES OF THE VILLAGE OF HAMPSHIRE, KANE COUNTY, ILLINOIS, AS FOLLOWS: 
 
Section 1. The Village of Hampshire, Illinois shall apply for a grant under the terms and 

conditions   of the State of Illinois Community Development Block Grant program and shall enter 
into and agree to the understandings and assurances contained in and required for said application. 

 
Section 2. The Village President is hereby authorized to execute and deliver, and the Village 

Clerk  to attest, on behalf of the Village of Hampshire, such documents as may be necessary to 
complete such application.  

 
Section 3.  The Village President, Village Manager, and/or Village Clerk are hereby authorized 

to provide such additional information in support of such application as may be required to obtain a 
grant of funds through said program. 

 
Section 4. This Resolution shall be in full force and effect from and after its passage and 

approval as provided by law. 
 

ADOPTED THIS _____ DAY OF _________________, 2020. 
 
AYES:  _________________________________________________ 
 
NAYS:  _________________________________________________ 
 
ABSENT: _________________________________________________ 
 
ABSTAIN: _________________________________________________ 
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APPROVED THIS _____ DAY OF __________________, 2020. 

 
________________________________________ 

 Jeffrey R. Magnussen 
 Village President 

ATTEST: 
______________________________ 
Linda Vasquez 
Village Clerk 



Proposal for 
Village of Hampshire
Updated August 4, 2020
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a5 is a brand and digital agency that tells  
client stories in clear, concise, consistent and 
compelling ways – to get results.

We begin by listening. Asking questions. 
Understanding your market and the competitive 
landscape. By offering recommendations and 
solutions. And telling your story – powerfully.

We work by a simple philosophy: to deliver great 
work that gets you where you want to go,  
and we do it on time and on budget.
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 Why a5?

– �a5 is a brand and digital agency that works with public and private sector. 
We understand government, business and community because of our deep 
community branding and economic development experience.

– �We have expertise working in the Hampshire area. We work with Hampshire 
Farms’ parent company Mariani Landscape and know the Fox Valley and Route 
47, 20, 72, 31, Randall Road and I-90 corridors due to our work with Woodstock, 
South Elgin and Algonquin.

– �We run a smooth process and a tight ship.

– �We are strategic and creative and can provide end-to-end marketing and 
communication services if needed.

– �We are team players and are focused on helping our clients grow.  
We can work on a program or project basis and adjust our work style  
to match yours.

– �We stay on or under budget. We are responsible for properly estimating a  
project, not you. Only when a project is redirected in a substantial fashion  
(or extensive changes are made) do we consider writing a change order.  
And we do that only after discussion with you.

– �We create schedules and stick to them. If a schedule needs to be  
adjusted, we discuss it with you at the earliest possible opportunity.
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Branding Digital

Market Research

Public Outreach & Engagement

Brand and Marketing Strategy

Positioning

Tagline Creation

Naming (Company & Product)

Marketing Plans

Product Launches

Content Development/Copywriting

Photography/Illustration Sourcing

Photography/Illustration Art Direction

PR

Graphic Identity Creation

Logos/Graphic Identities
Identity Applications

Advertising

Creative
Print
Broadcast
Radio 
Outdoor
Media Planning
Media Buys

Print/Other Support Materials

Brochures
Direct Mail
Catalogs
Magazines
Newsletters
Packaging
Signage and Banner Systems

Web Design

Bespoke Web Development
User Experience
Content Development/Copywriting
Content Management Solutions
Content Management Training
Intranets/Extranets

Video

Preproduction
Scripting/Writing
Casting
Location Scout Management
Storyboarding
Art Direction
Interviews
Production/Shooting
Editing/Post-production
Motion Graphics

Digital Advertising

Email Campaigns

Social Media Campaigns

Google AdWords

Search Engine Optimization

a5 Services
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a5 Client Experience

a5 offers broad and deep experience working with the public and private 
sector to tell compelling stories and generate results.

Communities, Chambers,  
Business Districts, Park Districts
Downtown Oak Park
Forest Park Chamber of Commerce
City of Toledo, Ohio
City of Elgin, Illinois
Village of Maywood, Illinois
City of Flint, Michigan
Village of Oak Park, Illinois
Pleasant District of Oak Park, Illinois
Chicago Park District
City of Woodstock, Illinois
Village of Richton Park, Illinois
Downtown Cuyahoga Falls, Ohio
Charlevoix, Michigan
Village of New Lenox, Illinois
Village of Hanover Park, Illinois
Village of Niles, Illinois
Village of Barrington, Illinois
Village of Gurnee, Illinois
Village of Algonquin, Illinois
Village of La Grange, Illinois
Village of Northbrook, Illinois
Village of Olympia Fields, Illinois

Economic Development
Lake County Partners
Rogers Park Business Alliance
Oak Park Economic Development Corp.
South Elgin Economic Development
Village of Algonquin
Village of Niles

Planning, Architecture,  
Landscape Architecture
Houseal Lavigne Associates
American Society of Landscape Architects 
     Illinois and Michigan chapters
Mariani Landscape
Christy Webber Landscapes
Foster Dale Architects
Nevin Hedlund Architects
AIA Chicago
Congress for the New Urbanism
Environmental Law & Policy Center

Arts & Cultural Organizations
Field Museum
Oak Park Sculpture Walk
Newcity Magazine
Garfield Park Conservatory Alliance
Chicago Children’s Museum
Wonder Works Children’s Museum
Betty Brinn Children’s Museum
Bradbury Carnegie Museum
Great Explorations Children’s Museum
AIGA (professional organization for design)
Milwaukee Public Museum
Chicago Architecture Foundation

Non-profits
Michigan League of Conservation Voters
Midwest Pesticide Action Center
Seven Generations Ahead
World Wildlife Fund
CNT (Center for Neighborhood Technology)
Dystonia Medical Research Foundation
Rolfe Pancreatic Cancer Foundation
Holocaust Memorial Foundation of Illinois
Unity Temple Restoration Foundation
Chicago Community Trust
MacArthur Foundation
Wege Foundation
Community Foundation Oak Park-River Forest
Triton College Foundation
UI Labs
Oak Park Homelessness Coalition
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a5 works with public and private  
sector clients to help build healthy, 

sustainable communities.

public sector private sector

counties

municipalities

downtown associations

park districts

planning agencies

economic  
development agencies

planners
architects
landscape architects
developers
construction firms
engineering firms
healthcare
non-profits/associations
financial services

Healthy, Sustainable  
Communities

a5
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Proposal

The Village of Hampshire leadership is looking to further develop its brand and story. Village staff, the board and 
its BDC are working on downtown development, wayfinding and beautification, among other initiatives. a5 has the 
experience and expertise to provide brand consultation to the Village to ensure Hampshire tells its story in a clear, 
concise, consistent and compelling way to all key audiences.

We have structured our initial engagement to include the following items:

– Provide consulting, facilitation for brand platform development (60 to 90 day process) 

– Manage timeline and budget 

– Facilitate kickoff meeting with key stakeholders 

– �Facilitate brand development process (brand essence, audiences, competitors, key messages, tone, tagline, 
etc.) with village staff, board, BDC and other committees 

– �Write brand platform document 

– �Develop high level brand launch plan

– Creative concepts (three to four) for visual brand (logo, logotype, colors, etc.) 

– Upon selection of a direction, make two rounds of changes and provide final files 

– �Design direction for three brand applications: gateway and wayfinding signage, street banners (two seasons), 
business cards, letterhead and envelope

– Manage process, timeline, budget 

– Develop brand standards manual (logo usage, colors, fonts, graphic files, etc.) 

– �Create social media plan and up to three social media ads and ten posts promoting tourism and  
economic development

– Write and distribute news release

– Social media cover images

– Email template to promote economic development and tourism

- 4x9 rack brochure promoting tourism

a5 Fees  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   	 $19,750
a5 Expenses* . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               	 $250

Total a5 Fees and Expenses . . . . . . . . . . . . . . . . . . .                    	 Not to exceed $20,000

*a5 expenses include color copies, FedEx, mileage and the like. 

Printing, photography, mailing and other third-party costs are not part of a5 fees or expenses. 
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Our team structure is designed to bring creativity along with efficiency and consistency to  
client programs. The members remain part of the client team for the duration of the program. 
 
If chosen to proceed, a5 would organize a team consisting of John Harris (Principal), Lizzy Kreindler  
(Account Manager), Fletcher Martin (Creative Director) and Abbi Algozino (Designer).

John Harris and Lizzy Kreindler would serve as the primary contacts for the Village of Hampshire.

a5 responds to client requests within 24 hours, often sooner. We would provide cell phone numbers so 
you’re able to reach key contacts.

a5 Team

Abbi Algozino
Designer

Village of  
Hampshire

John Harris
Principal:

Strategy/Content

Lizzy Kreindler
Account Manager

Fletcher Martin
Creative Director



 8

a5 Team

John Harris – Principal

John helps clients tell stories in a clear, consistent and compelling manner to generate 
results from marketing and communication programs. Working with the brand, interactive 
and experience teams at a5, he has deep expertise in all media, from brand identity to
advertising, collateral, web development, public relations, social media and the creation of 
branded experiences.

A former journalist for Forbes, Harris wrote the first national story on Starbucks, predicting 
that it would change our culture and society. He also wrote for the Milwaukee Journal and 
served as editor of Rockford Magazine before joining The Marmon Group, Inc. (then a  
$6 billion organization owned by the Pritzker family) as director of communications in 1991. 
There, he consulted with Marmon’s 100-plus companies on marketing communications and 
public relations issues in a wide variety of industries including financing, consumer and 
industrial products.

Before co-founding a5 in 2001, John served as a strategic communications consultant for
VSA Partners, advising such clients as Steelcase, Landscape Forms and US West on  
brand development and brand management.

In his role as principal of a5, Harris has developed expertise in working with communities, 
sustainability, healthcare, education, non-profits, consumer products and financial services, 
among others. He has a passion for creating healthy, sustainable communities, and  
developed GreenTown: The Future of Community, a one-day experience dedicated to 
bringing the public sector together with the private sector to create sustainable  
communities, with non-profit Seven Generations Ahead. Client experience includes working 
with communities such as New Buffalo Township, Watervliet, South Bend, Toledo, Grand 
Rapids, Oak Park, Forest Park, Woodstock and many more.

A graduate of Carroll University in Waukesha, Wisconsin, John has taught at Roosevelt 
University and Carroll University.

Experience  
Highlights:

Milwaukee Journal
Forbes
The Marmon Group
Steelcase 
Campbell Soup Company
Interface
Ameritrade
NYSE Euronext
Field Museum
Chicago Park District
Chicago Children’s Museum
Chicago Transit Authority
City of Charlevoix, MI
Village of New Lenox, IL
City of Freeport, IL
Village of Richton Park, IL
City of Woodstock, IL
Village of Hanover Park, IL

Lizzy Kreindler – Account Manager / Content Specialist

Lizzy serves as an account manager and content specialist at a5. She helps clients develop 
strategies that propel their work forward and motivate their audience. Lizzy specializes in 
message development, network facilitation, and digital and experiential media marketing.

Prior to a5, Lizzy worked at Bluestem Communications in public opinion research and 
messaging campaigns for municipalities to lessen homeowner’s impact on water quality. 
She came to brand and digital consulting after experiencing the work from the client side at 
Chiaravalle Montessori School, where, as Director of Development, she led a $2 million 
capital campaign to build a LEED-Platinum Certified education center based on the values 
of the community. Additionally, Lizzy has managed individual giving, grant management, 
and marketing for a youth development nonprofit. Whether it’s motivating people to donate, 
volunteer, or change a behavior, Lizzy has experience in events, messages, and images 
that resonate.

Lizzy graduated from Northwestern University with a BS in Learning and Organizational 
Change, Minor in International Studies. 

Experience  
Highlights:

The Plant
Village of Gurnee, IL
Howard Street Chicago
Square One Foundation
Lake County Partners
Kane-DuPage Soil and Water 

Conservation District
Calumet Collaborative
Village of Niles, IL
City of Lexington, Kentucky
Fox River Study Group
Bluestem Communications
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a5 Team Members (continued)

Fletcher Martin – Creative Director

Fletcher is a founding principal and creative director at a5. He is responsible for the  
design development and creative direction of a5 projects, including branding and identity, 
signage, interactive design, naming and more.

Prior to forming a5, he spent five years at VSA Partners in Chicago as a design director 
working with such clients as Steelcase, Harley-Davidson and H2O+. At a5, his client 
experience includes World Wildlife Fund, Newcity Magazine, UI Labs, Chicago Park District, 
Chicago Children’s Museum, Field Museum, The Museum of Contemporary Art San Diego, 
Chicago Architecture Foundation, Congress for the New Urbanism, Chicago Transit 
Authority, NYSE Euronext, Klein & Hoffman and Hull.

From 2009 to 2014, he served as an executive board member (Treasurer) of the Chicago  
chapter of the AIGA – the professional organization for design – and is a member of SEGD, 
the Society for Experiential Graphic Design, which works to expand design excellence in the 
built environment. He has also volunteered as creative director for two creative rallies for 
EPIC, a non-profit that pairs volunteer writers and designers with worthy causes  
and organizations. The EPIC projects Fletcher led include the rebranding of Illinois 
Humanities and messaging/collateral for Literacy Chicago. He is a member of the Arts Club 
of Chicago.

Fletcher’s work has been recognized by the Art Directors Club, AR100, British Art Direction 
& Design, Communication Arts, HOW Magazine and Type Directors Club, among others. 

Experience  
Highlights:

Harley-Davidson
NYSE Euronext
Steelcase
Field Museum
World Wildlife Fund
AIA Chicago
Museum of Contemporary Art  

San Diego
Chicago Park District
Chicago Children’s Museum
Chicago Transit Authority
City of Charlevoix, MI
Village of New Lenox, IL
City of Freeport, IL
Village of Richton Park, IL
City of Woodstock, IL
Village of Hanover Park, IL
Downtown Oak Park

Abbi Algozino – Designer

Abbi is a graphic designer who works on branding identity development and digital projects.
Abbi graduated Magna Cum Laude from Dominican University with a BA in Graphic Design
where she worked as an editorial designer for the Dominican Star Newspaper and studied
fine arts, environmental science and philosophy. She joined the a5 team in early 2018.

Prior to a5, Abbi worked as a designer for tag, a wholesale home-goods company; Plant
Chicago, which focuses on creating circular economies; the South Carolina Aquarium and
GoEco, a volunteer abroad company based in Israel.

Experience  
Highlights:

Krasl Art Center
Access O’Hare West
Village of Algonquin
Acme Brick Company
Village of Hanover Park
Village of Niles
The Plant
Village of Gurnee, IL
Howard Street Chicago
Square One Foundation
Lake County Partners
Kane-DuPage Soil and Water 

Conservation District
Calumet Collaborative
City of Woodstock
Oak Park Homelessness 

Coalition
GreenTown
Hull & Associates
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Related Project Experience

Let’s Make Something.

May 2018 Newsletter

VIBRANT

WHERE YOU CAN BE YOU
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Related Project Experience

Freeport Area Women’s 
Connection Brunch
JANUARY - DECEMBER  |  EAGLES CLUB

First Friday Family Flicks
MAY - SEPTEMBER  |  UNION DAIRY/ LINCOLN-DOUGLAS DEBATE 

SQUARE

Freeport Farmers Market
MAY 13 - OCTOBER 7  |  721 W. SOUTH STREET

Stephenson County 
Farmers Market
MAY 13 - OCTOBER 31  |  1805 S. WEST AVENUE

Pretzel City Farmers Market
MAY 19 - SEPTEMBER 15  |  LINCOLN-DOUGLAS MUNICIPAL 

PARKING LOT

MORE! SEE THE FULL CALENDAR

Pudicipidem Cae Aut 
Eveni Omnis Minitat

Nullant Utim Dem 
Aut Quaspien Tiosim

Nullant Utim Dem 
Aut Quaspien Tiosim

Start Up Shop 
in Freeport

Get Our E-NewsletterThings to Do     Stories     Events     News     Community     About

IT’S ALL IN 
FREEPORT

WATCH THE EXCITEMENT BUILD.

NilesYour Road to a Better Home

R I C H T O N  P A R K   |   B R A N D  G U I D E L I N E S  2 0 1 6 4

LOGO 
PRIMARY LOGO WITH TAGLINE

The new tagline for Richton Park is “Your Home.” This tagline can be used 
on the official letterhead, business cards, and any other collateral pieces 
in which you wish to convey a sense of community. However, it does not 
always have to be used. For example, you may not always want it included 
in the logo for regularly disseminated marketing materials such as email 
newsletters or social media.
 

Alternatively, the tagline “Opportunity Imagined, Success Achieved” can 
be used as a headline when relevant. Specifically, this headline can be 
used in economic development materials or when discussing business 
opportunities.

Do not change the fonts or sizes of the text.  
Only use the official logos provided.
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Project Experience: Barrington

In 2018, Village of Barrington leadership engaged a5 
to develop a new brand for the affluent community. 
a5 conducted a thorough engagement process 
that included in-person and small-group interviews, 
meetings with the village board, a review of all plans 
and materials and more.

The resulting brand captures the upscale small-town 
charm of Barrington. The illustrated logo depicting 
the traditional downtown train station cupola is 
complemented by a contemporary sans serif font 
and a tagline—Be Inspired—that projects positive 
energy and a progressive attitude.
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Project Experience: Barrington
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Project Experience: Charlevoix

The City of Charlevoix has a long, 
rich tradition of hospitality. Located in 
northern Michigan between Traverse 
City and Petoskey, Charlevoix 
welcomes visitors from all over each 
year.

The beautiful city of 2,500 (during 
off-peak times) sits between Lake 
Michigan and Lake Charlevoix, 
offering stunning sunrise and sunset 
views. The downtown is vibrant and 
outdoor recreational opportunities are 
abundant. Yet, cost of living is high and 
Charlevoix is challenged to grow year 
‘round.

a5 worked with the City of Charlevoix 
and its Chamber of Commerce, Visitors 
Bureau and Downtown Development 
Authority to create an umbrella brand 
for Charlevoix that could work for the 
municipality, economic development 
and tourism.

We conducted a robust engagement 
process that included:

- �Facilitated meetings with organization 
staff and board members

- �One-on-one interviews with key 
stakeholders

- �“Business After Hours” discussion 
with the Chamber

- Public meetings
- �Blind email survey to thousands 

around the Midwest
- And more

The resulting brand is classic yet 
contemporary, and reflective of what 
has long been known as “Charlevoix 
the Beautiful”. Because the research 
showed that stakeholders still liked the 
longstanding slogan, the new brand 
offers a nod to the past with an eye to 
the future: “Classic Beauty”.

The Charlevoix brand has been 
adopted by the other organizations 
and enables each to retain some 
individuality while working together to 
promote the community with one look, 
one voice and one goal.

After the new brand was adopted, 
the City asked a5 to name and brand 
a new business district. The Ferry 
Beach District has its own name and 
graphic identity, yet it clearly feels like a 
Charlevoix brand.

char levoix  /   b r an d stan dar ds 3 7

USAGE EXAMPLES 
FLAG
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Project Experience: Charlevoix

char levoix  /   b r an d stan dar ds 16

CITY ENTITY LOGOS 

char levoix  /   b r an d stan dar ds 2 0

EVENT LOGOS 
FARMERS MARKET

char levoix  /   b r an d stan dar ds 2 2

EVENT LOGOS 
LIVE ON THE LAKE

char levoix  /   b r an d stan dar ds 2 0

EVENT LOGOS 
FARMERS MARKET

char levoix  /   b r an d stan dar ds 2 2

EVENT LOGOS 
LIVE ON THE LAKE
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Project Experience: Charlevoix

char levoix  /   b r an d stan dar ds 3 8

USAGE EXAMPLES 
STREET BANNERS
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Project Experience: Charlevoix

char levoix  /   b r an d stan dar ds 19

EVENT LOGOS 
STANDARDS

N E U T R A  B O L D  S C
L O W E R C A S E
2 1 P T,  2 0  P T  L E A D I N G
2 0 0  P T  T R A C K I N G
C H A R L E V O I X  N AV Y  B L U E  ( P G  1 3 )

L E F T  A L I G N E D

V E R T I C A L LY 
C E N T E R E D

N E U T R A  D E M I  S C
L O W E R C A S E
6 0 P T,  3 7  P T  L E A D I N G
- 4 0 P T  T R A C K I N G
C H A R L E V O I X  N AV Y  B L U E  ( P G  1 3 )

Events that the City of Charlevoix produces may be branded using a variation of the 
city identity. These logos are share the typography standards above and can use the 
Charlevoix C as a background for the graphic where appropriate.

char levoix  /   b r an d stan dar ds 9

LOGO USAGE 
PRIMARY LOGO LOCKUP AND CLEAR SPACE

LEAVE A MARGIN ON EACH SIDE 
EQUAL TO AT LEAST HALF THE 
HEIGHT OF THE LOGO. KEEP OTHER 
CONTENT OUTSIDE THIS MARGIN.



john harris
principal
a5
one north lasalle
47th floor
chicago 60602
312.706.2529 office
708.227.5313 mobile
jharris@a5inc.com
a5inc.com

fletcher martin
creative director
a5
one north lasalle
47th floor
chicago 60602
312.706.2531 office
312.953.7190 mobile
fmartin@a5inc.com
a5inc.com
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